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I. COUNTRY OF RESIDENCE INSIGHT 
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THE FOLLOWING FIGURES REPRESENT PURCHASES BY TOURISTS IN LEBANON WHOSE VAT WAS CLAIMED. 

IT GIVES A FAIR VIEW ABOUT TOURISTS’ SHOPPING TRENDS. 

UNITED ARAB 

EMIRATES

10%

KUWAIT

10%

SAUDI ARABIA

23%

EGYPT

7%

OTHER

42%

SYRIAN ARAB 

REPUBLIC

8%

FRANCE, 25%

Countries, 21%

SAUDI ARABIA, 

27%

UNITED ARAB 

EMIRATES, 11%

KUWAIT, -1%

SYRIAN ARAB 

REPUBLIC, 47%

QATAR, 4%

JORDAN, 15%

EGYPT, 32%

-10%

0%

10%

20%

30%

40%

50%



 

 

UNITED STATES, 

9%KUWAIT, 4%

FRANCE, 0%

SAUDI 

ARABIA, 5%

Countries, 2% UNITED ARAB 

EMIRATES, -2%

NIGERIA, 2%

QATAR, 2%

JORDAN, -5%

EGYPT, 1%

SYRIAN ARAB 

REPUBLIC, 4%

-20%

0%

20%

40%

60%

80%

100%

120%

Countries

19%

SAUDI ARABIA

20%

UNITED ARAB 

EMIRATES

13%

KUWAIT

-5%

SYRIAN ARAB 

REPUBLIC

42% EGYPT

30%

JORDAN

21%

QATAR

2%

FRANCE

25%

UNITED

 STATES

16%

NIGERIA

17%

CCCC. . . . YTD NUMBER OFYTD NUMBER OFYTD NUMBER OFYTD NUMBER OF REFUND TRANSACTIONS REFUND TRANSACTIONS REFUND TRANSACTIONS REFUND TRANSACTIONS EVOLUTION VS. PYTD EVOLUTION VS. PYTD EVOLUTION VS. PYTD EVOLUTION VS. PYTD    

 

  

 

 

 

 

 

 

 

 

    

DDDD. . . . YTD AVERAGE SPENDINGYTD AVERAGE SPENDINGYTD AVERAGE SPENDINGYTD AVERAGE SPENDING EVOLUTION VS. PYTD  EVOLUTION VS. PYTD  EVOLUTION VS. PYTD  EVOLUTION VS. PYTD     

  

 

 

 

 

 



 

 

II. CATEGORY INSIGHT 
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III. AREA INSIGHT 
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